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Development of cultural tourism products for value added

guidelines: Case study of Lanna civilization Route
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Abstract

The objectives of this research program were to 1) study and propose
guidelines in the development of cultural tourism products for value added
improvement for traditional and rural tourism in Lanna civilization route 2) study and
propose guidelines in enhancing and improvement of value added of cultural
tourism route for architectural value learning in Lanna civilization route 3) propose
guidelines in development of cultural tourism for value added improvement in
Lanna civilization route, and 4) propose guidelines in dissemination and public
relations of cultural tourism route of Lanna civilization.

This study is composed of one research program and two sub-projects;
“Development of traditional and rural tourism products for value added
improvement in Lanna Civilization route” and “The study to improve cultural
tourism route for architectural value learning in Lanna civilization route”. This study
is a survey research which has research design to examine the potential of tourism
resources and community participation in five provinces, i.e., Chiang Mai, Chiang Rai,
Lamphun, Lampang, Phayao, which are in Lanna civilization tourism development
area. This study is a further study of the research program in 2015 to develop and
improve value added for cultural tourism products. This study is divided into 2
routes, i.e., 1) traditional and rural tourism route and 2) cultural tourism route for
architectural value learning by screening the information of cultural resources which
have high potential in tourism resources and community participation. In addition,
researchers conducted site survey to observe the potential and readiness and found
tourist destinations (pilot route) from both projects, as well as cultural tourism route
program (pilot route) one-day trip and two days one-night trip which can be applied

to develop other cultural resources.
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The initial results showed that the development of cultural tourism products
for value added improvement in Lanna civilization route attaches great importance
to 5 main points, i.e., 1) the development of physical evidence of tourism resources
2) cultural tourism products 3) service process 4) human resources and 5) promotion
and public relations to tourists to differentiate the identity of cultural tourism type

which will create new perspective of cultural tourism amidst its diversity.
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