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Abstract

The Integrated Media Utilization for Creative Tourism Promotion in Bangkok Neighboring Area -
Nonthaburi, Pathum Thani and Ayutthaya Provinces aims to(1) investigate behavior and need of integrated
media, and to develop creative tourism route of Nonthaburi, PathumThani, and Ayutthaya provinces in
connection with Bangkokarea; (2) develop database and integrated media for creative tourism promotion in
Bangkok neighboring area of Nonthaburi, PathumThani, and Ayutthaya provinces;, and (3) evaluate the
database and integrated media. Data were collected from 5 sample groups including 31 localsof tourist area
in each province, 20 scholars and experts in tourism industry and marketing communication, 207 tourists both
Thais and foreigners, 20 government officers and private sector workers in tourism businesses, and 20
community leaders and local administration executives in the tourist areas. Research tools include (1) in-
depth interview of the community leaders and local administration executives; (2) knowledge survey of
creative tourism focusing on local wisdom, local tradition and culture, local food, and local tourist activities;
(3) behavioral questionnaire of integrated media exposure; (4) integrated media for creative tourism including
website, mobile application, video, and print media; (5) media evaluation form for experts; (6) opinion survey
of integrated media usage; and (7) reflective opinion survey of public hearing.

Results show that (1) 51.3 % of the tourists receive information on creative tourism via smartphone
or tablet. Tourists mostly satisfied with property of the integrated media withan overall satisfactory level of
“good”, especially on ease of access to the information; (2) three creative tourism routes including Back to
the Past by the River, Creative Agriculture, and Dessert and Local Food have been proposed; (3) result from

integrated media evaluation from experts indicate a level of media quality as good; and (4) evaluation of the



integrated media from tourists indicate an overall satisfactory level of good in which production technique

and application of the media are appropriate.
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