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The purposes of Argo-tourism management in Chanthaburi Province were to study
the market demand, the potential of managing Argo-tourism, the styles of Argo-tourism
management and to purpose the development approach for Argo-tourism management in
Chanthaburi Province. Questionnaire was used to collect data from tourists. The in-depth
interview, Brainstorming meeting and focus group were conducted from perspective of
stakeholder. Both quantitative and qualitative data was used to analyse and then
synthesized to obtain a guideline for the development of Agro-tourism management in
Chanthaburi Province. The main characteristics of Argo-tourism management in Chanthaburi
Province was able to meet the needs of tourists, consistent properly with the context and
potential management of the area. Moreover, Argo-tourism management in Chanthaburi
Province was reflected on the values of identity, wisdom and local lifestyle. These led the
difference to attract quality tourists of Argo-tourism management in Chanthaburi Province.
Therefore, it not only contributed to Argo-tourism development but also preserved
community lifestyle and well-being.

The results of this study were as follows: 1) the needs of tourists who visited
Argo-tourism in Chanthaburi province related to the quality products, lower price,
keeping natural attractions and easy to access and having clarity of direction signs. 2)
According to the standard elements of Argo-tourism, the quality of the potential of Argo-
tourism in Chanthaburi province have been met. 3) There are 3 styles of Argo-tourism in
Chanthaburi Province namely Niche Market Style of Agro-tourism management, Zoning
Style of Agro-tourism management and Learning style of Agro-tourism management. 4)
The development of Argo-tourism management approach was using value chain
concepts focusing differentiation strategies to create the value of Argo-tourism
management in Chantaburi Province. This referred to ‘ABC DEE Model” which made a
difference in terms of products, services and technologies via coordination and
cooperation. This model was able to deliver values Argo-tourism in Chanthaburi Province

to impress the tourists.
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