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Abstract

The objectives of this research are (1) to categorize foreign Muslim tourists
from 4 regions, based on their overall expenses during their trips in Thailand, (2) to
compare their expectations and satisfaction toward tourism management in
Thailand, (3) to find guidelines on increasing foreign Muslim tourists’ expenses
during their trips in Thailand, and (4) to create cultural tourism activities in Thailand
according to the tourists’ needs.

In this study, the quantitative approach was used along with the qualitative
approach. The data collection procedure was done in 3 steps. Firstly, in-depth
interviews with stakeholders were conducted, and the information obtained from
the interviews, together with other pieces of information from various secondary
sources, was applied in writing questionnaires for the next step. Secondly,
questionnaires were used to collect data from foreign Muslim tourists from 4 regions,
i.e. ASEAN countries, China and South Asia, Africa, and the Middle East. The
information in this step was then used in setting up the topic and content issues for
the interviews and focus group discussions in the next step.  Finally, in-depth
interviews were conducted with stakeholders from private sectors, and focus group
discussions were carried out 3 times with stakeholders from government offices and
private sectors. After that, the data collected from the 3 steps were discussed and
concluded for writing guidelines on increasing foreign Muslim tourists’ expenses.

The results of this study were as follows:

1. The grouping of tourists based on their total expenditure In order to
identify the target group of foreign Muslim tourists in Thailand, whose travel

expenses could be increased, it was found that the groups of the Middle East who



earned the highest family income (53,917-99,860 Baht), the groups of China and
South Asia, and Africa earned family income 29,681-55,800 Baht and 30,001-50,543
Baht respectively, and the groups of ASEAN countries earned family income 19,681-
40,213 Baht. Most of these tourists were male, married, 21 — 40 years old, and
university graduates. They enjoyed community tourism as well as cultural and
historical tourism.

2. The comparison of foreign Muslim tourists’ expectations and satisfaction
toward tourism services in Thailand with IPA technique revealed that the Muslim
tourists wanted Thai tourism business owners need to hurried provide services that
are compliant with Islamic way of life in order to increase Muslim tourists’
satisfaction. The services in each tourism element that should be improved consist
of Halal food, cleanliness of food, diversification of food menu, Halal standard
accommodation, prayer room in tourist attractions, cleanliness of tourist attractions,
good service, reasonable price, and convenience transportation.

3. In finding guidelines on increasing foreign Muslim tourists’ expenses
during their trips in Thailand, it was found that the tourists were satisfied with
tourism management. However, the comparison of their satisfaction toward
services in each tourism element showed that the tourists were least satisfied with
food and beverage while they rated the highest expense on this element.
Therefore, if tourism business owners understand Halal principles and accordingly
improve their business services, particularly in food and beverage, the level of
satisfaction toward tourism services will be higher, and it will result in increasing of
foreign Muslim tourists” expenses during their trips in Thailand

4. Regarding guidelines on cultural tourism activities, the tourists tended to
be interested in Halal Thai cooking, visiting local Muslim communities and natural
tourist attractions. It was recommended that these activities could be developed as
cultural tourism activities. Also, tourism activity development should be based on
all family members’ participation, the family’ understanding of their Muslim
backgrounds, and exciting and fun activities from which tourists can get local

experiences in order to stimulate their higher expenses during the trips in Thailand.
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