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Abstract
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Title: Integrated marketing communications for tourism in Chanthaburi
Province via social media

Authors: Chiranut Sopha, Pannee Suanpang, Pornteap Leethong-in

This research aims 1) to collect, develop content and information for tourism
in the Chantaburi province 2) to plan integrated marketing communications for
tourism in the Chanthaburi province through online social media and 3) to educate
online marketing knowledge for hotel and tourism entrepreneurs including related
agencies in Chantaburi. This research is an integrated approach which includes the
following steps (1) the study to collect, develop content and information for tourism
of the Chantaburi province is a document research (2) preparation of an integrated
marketing plan by collecting data from brainstorming (Focus group) 50 related
entrepreneurs, the Tourism Authority of Thailand, the Tourism Promotion Association,
the Hotel Association, Government agencies, marketing experts (3) online marketing
training for 30 entrepreneurs and related persons. The research could be
summarized as follows:

1) Collection content and information for tourism of Chantaburi has been
classified in groups of data and websites, and database of tourism of Chantaburi has
been prepared as per the URL http://tourismchan.com/

2) The results of the potential analysis on tourism of Chantaburi leads to the
strategic planning of integrated marketing communication aiming at determining
marketing objectives. The tourist target of Chantaburi is aimed at quality tourists
including elderly tourists, tourists who are able to spend over 6,000 Baht per trip and
stay longer than 2 nights. It also focuses on businessmen who travel to trade gems in
Chantaburi. Researchers therefore have defined marketing objectives as “the
Chantaburi province gains more income from tourism and is a destination of quality

tourists”. There are 8 strategies in total which are 1) analysis of business and
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behavior of customersto support applying online social networking, 2) educate
employees about using online social networking, 3) marketing for competitive
advantage in tourism, 4) business analysis and customer penetration in Chantaburi for
marketing growth, 5) marketing mix strategy on tourism, 6) activity promotion on
tourism by using online social networking as a tool in building engagement such as
photo contests, video clip contests, 7) creating trend of cooperate social
responsibility: CSR on tourism by using tourist participation through online social
networking, 8) evaluation of online social networking application and business
process adjustment.

3) Online marketing training for hotel and tourism entrepreneurs including
related agencies in the Chantaburi province, the result of the overall assessment of
the training is at the highest level. The entrepreneurs think about the overall trend of
using online social networking in tourism and service business in Chantaburi is at the
highest level (x= 4.46, S.D.=0.41). Considering each aspect found; using online social
networking is currently necessary for tourism and service business in Chantaburiand
was at the highest level (x= 4.72, 5.0.=0.46). Secondly, using the Line application can
help building more relationship networks with customers at the highest level
(x=4.67,5D.=0.47) and it is confident that using online social networking will
promote and encourage tourists to visit Chantaburi more was at the highest level
(x= 4 .6 7, S.D.=0.5 2) respectively. On additional comments, entrepreneurs in
Chantaburi think that this training is a good project, lecturers have knowledge and
capability on using technology in the tourism and hotel business including restaurant
businesses very well, lecture materials provided can actually practice by themselves.
In addition, there is a database in the form of online media that entrepreneurs can
study and learn by themselves as well.

Research recommendations (1) coordinate collaboration between the Ministry
of Information and Communication Technology and agencies that sponsor research
funding developing information technology innovations aimed at supporting tourism,
(2) develop infrastructure on information technology to be more efficient such as
public free Wi-Fi system, 4G mobile network, high speed internet system, (3) apply

online social networking with actual operations that may lead to organizational
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changes including faster and more convenient building of new ideas and exchange of
experiences. However, the next research is suggested to have study the factors
influencing the decision of tourists from integrated marketing communication strategy

for tourism in the Chantaburi province through online social media.



