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RESEARCH PROJECT’S ABSTRACT

A multi-dimensional study on a research plan, potentiality, opportunity, and a
developmental guideline of the sport tourism in Thailand was a collective set in this research
project. The purposes of the study were to (1) develop strategies and a guideline of sport
events to promote sport tourism in Thailand, (2 )develop an administrative plan on sport
tourism network, incorporating Muay-Suvarnabhumi boxing in ASEAN, (3) propose a guideline
for enhancing potentiality, and management procedure in organizing running events as parts of
sport tourism, )propose a guideline for enhancing potentiality, and management policy on
sport tourism, incorporating an establishment of cycling network with neighboring countries as
to serve both local and foreign tourists, (5) develop a general guideline on potentiality,
opportunity of sport tourism in Thailand. The analysis and synthesis of the data were elicited
from across 4 topic-related set of the study as in the aforementioned, in order to develop
guidelines, and promote potentiality, opportunity of sport tourism in Thailand.

The result revealed that the developmental strategies should be paved on
the basis of the strength of the country, which emphasized on the creation of the
environment that could provide tourists with exiting and enjoyable experience, in a
variety setting of the terrains. Regarding the development of an area structural plan,
it was to reinforce quality service provided for tourists. In order to mobilize the
sport tourism, active sport (focusing on player group) should be taken into account
rather than passive sport. The potential sports should be included in the
mobilization, for example, Muay-Thai boxing, running, cycling, and triathlon, football,
adventure sports, etc.

Regarding the main factor of the assembly of the sport tourism network in
ASEAN, incorporating local cultures, and Muay-Suvarnabhumi, it should be based on
general key issues instead of looking at particular geographical issues. For the focus
of the network, it should be shifted directly to the designed activities and the
development of the network cooperation. For the guideline in establishing Muay-
Suvarnabhumi network, there should be an arrangement of the activities including (1)
organizing events (2) developing a brand for an identity, (3) publicizing the knowledge

of Muay-Suvarnabhumi, (4) connecting Muay- Suvarnnabhumi with well-known tourist



attractions, (5) promoting the marketing and public relations of Muay-Suvarnnabhumi,
and (6) promoting Muay-Suvarnnabhumi to enter in Olympic Games.

In terms of the development of the potentiality and the managing
procedure of running events in Thailand, it should follow “10'S Model”, including 1)
“Safety”, 2) “Satisfaction”, 3) “Self Esteem”, 4) “Signature or identity”, 5) “Standard”, 6)
“Series or Variety”, 7) “Scale or Scope, 8) “Story”, 9) “Social Media”, and 10) “So
Good or Fun” . For the recommendation on the developmental guideline and the
policy on the management of sport tourism, on establishing cycling network in
ASEAN in particular, it lied heavily on building the network of the basic infrastructure
and the transportation across the borders, as well as improving immigration rules and
regulations to ease tourists to go across the countries, like VISA for instance.
Additionally, the development of co-regional competitiveness should be established
together among the network, changing the view towards the neighboring countries
from a competitor to be an alliance instead. The overall development should
include the opportunity for tourists to gain experience of fun and travelling
convenience, where they could be able expand their destinations from local levels
to ASEAN.
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