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RESEARCH TITLE  GUIDELINES FOR DEVELOP SPORT CONECTIVITY IN
ASEAN BASED ON LOCAL SUVARNABHUMI MARTIAL ARTS
(THAILAND, LAOS, CAMBODIA AND MYANMAR)
TOWARD MANY EXPERIENCES IN ONE DESTINATION

RESERCHER ASST.PROF DR.CHANCHAI YOMDIT, BARAMEE CHOOCHAI,
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Abstract

The purposes of this mixed methods research were 1) to study potential and
opportunities on sport tourism development by wusing martial arts “Muay
Suvarnabhumi” 2) to study demographic, behavioral and the need of foreign tourist
towards travel for learning Muay Suvarnabhumi 3) to develop sport tourism
connectivity in Asean based on local Muay Suvarnabhumi 4) to recommended a
guideline and develop sport tourism connectivity based on local Muay
Suvarnabhumi and 5) to prepare the management action plan for sport tourism
connectivity based on local Muay Suvarnabhumi. The populations were foreign
tourist in the target countries; Thailand, Myanmar, Cambodia and Laos. The samples
comprised of 465 foreign tourists who come to learn Muay, 400 foreign tourists who
come for watching Muay activities and 30 keys informant. The instruments used were
questionnaires and in depth interview. The statistic used to analyze quantitative data
were frequency, mean and Percentage. The qualitative data was analyzed by using
meaning analysis method

The research results were found as follows:

In Indochina countries, Thailand is the most potential country in the Muay
Suvarnabhumi tourism sectors. There is one sectors that Thailand has to developed
is the real Muaythai promotion consisted of; creation knowledge of Muaythai

competition for the audiences and inboard marketing promotion. In



In a target country (Thailand, Mynmar, Laos and Cambodia), there are
valuable of allegiance history, cultures beautifully and identity of Muay techniques.
The most of foreign tourist came from Europe (Age 20 - 24 years) with travel agenda
for watching Muay activities in the other hand foreign tourist who learned Muay
(Age 30-38 years) often came by Self-travel on direct contact with Muay camp. Most
of inform have known information about Muay form social media and a mouth of
words of their friend and the relative. They have positive thinking with Muay Thai
produce when they come back to their country, they will invite their friends and
family come to learn Muay again. Stadium in Myanmar was set in the central of
Myanmar, seldom to organize a competition. There are a little of foreign tourist
came to watched Muay activity including who came to train Muay as well. When it
was compared with Thailand found that it was less than Thailand and found
difference in significant at .05. Bangkok has potential difference with central region,
northeastern region and north region in the significant at .05. In the western region

has potential difference form the northeastern in the significant at .05.

Muay Suvarnabhumi Tourism Connectivity comprised of competition between
federations connectivity, individual connectivity, business connectivity, cultural
connectivity. There is a mechanism to meet and work between sports and culture

for set up Muay Suvarnabhumi connectivity as a strategic planning follows

. Muay Suvarnabhumi Promotion Plan

. Organizational Set up Plan

. Muay Suvarnabhumi for tourism management plan

. Public and Private Sectors Budget Management Plan
. Resources Plan

. Marketing and Public Relation Plan
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. Muay Suvarnabhumi Tourism Connectivity Plan

The benefits of sport tourism connectivity based on local Muay Suvarnabhumi

1. Expanding tourist attraction in Indochina countries

2. Thailand will be a hub in the Muay Suvarnabhumi tourism sectors including
Transportation, communication, financial and information

3. Expanding Muay Business in Indochina Countries

4. More exporting aboard professional boxer



5. Expanding Thai sport equipment factory in Indochina countries
6. Expanding long stay visit for foreigners
7. Expanding economic tourist attraction

8. Expending tourism economic growth benefits in Indochina countries



	หน้าปก
	กิตติกรรม บทสรุป บทคัดย่อ
	สารบัญ
	บทที่ 1
	บทที่ 2
	บทที่ 2  _1
	บทที่ 3
	บทที่ 4_1
	บทที่ 4_2
	บทที่ 4_3
	บทที่ 4_4
	บทที่ 4_5
	บทที่ 5
	เอกสารอ้างอิง
	ภาคผนวก

