UNANED

SUHLATINTG : RDG60T0019

YBIATING : ASNAIUIANSNINWALNTEUIUNNTUSINTIRNSIsTuUsemelne e
5895UNNSVIDWNY HTINWN

U A v

¥o1in3Y : 919158 A%, W@ WA uinendesdguyiiuseuds
AIeans11sd el WNA uvnInendesvdguytiuaeuds
81397158 A5, NUNITT waudles WInedusvagryiiuaeuds

E-mail Address : drserib@gmail.com, paunluck@gmail.com, civic_62@yahoo.com

szslaanlasens . Aguieu 2560 - WOwAAY 2561

mMfeiigusvasdiiie (1) Anwidneninuazanindagtuveanisdaauis
TuUsznalneiiiosesfunsvisaiiondefinn (2) lefnuiwgAnssunazainudeanisues
nauinvieafiendefiwinaznguiAnmuiionsdnauidulszmalneiiosesiunsvieadien
Befiwn (3) ilolinednszuiunmsuimsdanismAdulsemalveiiiosesiunsvioadien
B9 wag (4) WilelausluuUIINIRAUIANENMLAZATEUIUNTUIMITANNTILAS
Tutszmalneifiesesiumsvioniondsim  Ingldseifouitidouvunands (Mixed
Method) ﬁu’u%qﬁmmuau%ﬂ@mmw Lﬁmmm%’auﬁL%aﬁmmmﬂmjmﬁﬂviauﬁml,%qﬁm
waznguEAnnldnInMsduiiegsuuite Snulssanay 400 ey Taglduuuaeuany
uarmsdanauuuiidnian Anresideyalagliadfdimmd afosar Aede Andoauy
WINTFIU BazNITIATIERAIT Laziiusiusiudeyadanunimainnguglideyandn
(Key Informant)  filsnainmsgusietnauuuianzas §1uu 21 au wagnguindzinisuas
Adeavgnisdanisvieadisndefinn Aldunannsduilodiauuiaizas $1uau 15 Ay
Temsdunuaiuunednuasmsaunuingy eseidoyadomsianeidon

HANSANYINUIN

1. anmdagtunazdnenmvesnisinauisulszimalneifiesesfunisvioniion
Wai WU

1.1 anmiaguresnsinamAdulssmalneifiesesiunsvisaiisndafim

Tnsraudlanundenroudisge Wunamnanmstaunisedwreiloufiesnsefuanis
dhganmsgrusziunimeei@euassziulan Inmsiaunuinnssuasnaluladilomsdnimis
msassassfrAdidmanssnuluiuifludenn Snsfnamnetaensiaau deasuify
ulsigvesigualumsdaaiumsviesiondsiwilulsemalng Taonguidnauiafoanslnd
anudenledunsuimsiansasuiseslumbsnuuazesdnsfifeidoegnnieds


mailto:drseri6@gmail.com

XV

12 dneamdsiuiivesnsineuislulssmalnefiesosfunisvioniion
Befiwn Teesamdegluseiuann lasSosdidudnadomnlutos 1dun fuunumainig
sunagnd Taseaiie uaznsudsty futedomsdnduem sugnavnssu Miieides
wavatuayy Aulond waza ugUasAaufeIn1sueInatn  waglunsiazauilany
Feulumsudisduidludsunnuandaay

2. WoRnssuuazANFBINTveInguinviea s ndainuazngugAamuiiion1sdn

maslulssmalneifiosesiunsvieniisndsivt wui

21 ye@nsmmwenguiinvisafiendfnuazngudfan dndvejivszaumeal
drdamAannmit 10 a5y eudmadsamAdutunauedloma Tnsntussuasnguiion
THseznandnganmas 1-2 fu Inawlesiiemdlndensemies uimmsindedreeulo

2.2 ussgdlavesnguiinviesfiondafmuaznguinnalunisidisinanuie
Tudszmdlve wui1 usegslavesnguiinvioaiiondsim Tassmeglusefuann Tneoiile
Fesdruainaadounnlutios ldun duniseaimdalszaunisal suusegelania
InInen duguam aueudnsaluay uazduusagdlanisdiey dmsuuseglaves
nqudfnnu Tnesiueglussduinnuiedtu WeiSssdifuanduadounnlulios 1dun
AIUFVAIN ATUNITAAILTIUTEAUNTTE] A1uLTIalan1alninen auusegelaniedeny
wazFunudnialuay wazideIeuifisunssgdlalunsdnsuansmanulddulsema
Ingvesnguiinvioafisndsivuaznguidiony wuin Tnesauliunndrety deRasandy
s wuin suusegdamnsdeinen Sanauandnatusgisdldoddyi 05 dmusegsla
Tugnuguan druaudnsalusu Auusegdlansdiny uazaunisnaindalszaunisal
Liusnsinariy

23 Anufesnisvesnguiinviesiisndeimnaznguidnniuiieafu
anuddglulsyfufiieatunssanidulsemalnadiesesfunmveadiondsdim wuin
mwdesmsvesnguiinvieafisndeim Taeruilimudwaegluseiuin WeBesdwuain
Anadpinluties Thun duyeains Fuufenssy fuduil duasegia wazdiu
N3rUIUMT dwSuaudenisvesnguinnn taesiulviaudrdyeglusedvuin
Wuieaty edesdduaindiadounlutes ldun druasusia druiiud
fuuianssy Fuyeains uagdunszuums wasilelIouiisuninudesnisifeaiu
audfglulssduiiieatunmstenuldulssmdlnaiiosesfunsveadiendsiwve
nquinvionondsimuaznguidianiy wui1 Tesuuandnstuegadidoddyi 05
Slofasanidusesnu wui duiisienuuensisiuegieddeddyil 05 leud dmuyeains
uagsuLanTs] daduiudl funssuiums uesdususia liupndeiy

3. nszUruMsUIMsiansnddulssmalneiiiosesiunmsioniiondefm

peAUsEnOUdAR Taun (1) M3neiuu (Planning),  (2) M33ABIANS (Organization), (3) M3
dansnsweansuywd (Staffing),  (4) N1581u38N15 (Directing)  ag (5) N1sAIUAY



XVi

(Controlling)  Inevnesdusznauysmsiutiionsuimsdansifiussansam Taed
anznssunIsanglunsUmsinmsieduaiunisvieadisndefiunesan1ng

4. WIMIMITTRLNENEA kAN SEUINNTUTNS AN dulsemelneni esesdu
msviesfieandain Useneudie 10 wwamadndey Sendn “105 Model” ud (1) “So Good”
aun @ flmway () “Sodal Media” Foasinludeaiifi (3) “Standardization” Ay
nAsEU @na) (@) “Safety”  WimwiAniivaeade (5) “Scale” dmnuiinedtudnenm
(6) “Satisfaction” #eswi il (7) “Self Esteern” Araumandlaflfidnsuianssi @) “Series”
AanswadlomainvanaUszaunisal ©) “Sienature” Tamwiudnelendnualwazdndnual uay
(10) “Story” Fossmuamnu Uszanusshaulvl

AMMan:  MINAINANEATNANTINGILI, NMSUSINTIANITINUIG, MSTBNELTINWI U
Usewelne



Abstract

Project Code : RDG60T0019

Project Title : Potential Development and Management Process of Running

Events in Thailand in Support of Sports Tourism.

Investigator : Seri Permchart, Ph.D. Muban Chombueng Rajabhat University.
Asst.Prof. Nongluck Permchart, Muban Chombueng Rajabhat
University.
Kanokwan Sanmuang, Ph.D. Muban Chombueng Rajabhat

University.
E-mail Address : drserib@gmail.com, paunluck@gmail.com, civic_62@yahoo.com
Project Period : June, 2017 — May, 2018

This aims of this research were to (1) Study the potential and current state
of running events in Thailand in support of sport tourism. (2) Study the behavior and
needs of sport tourists and followers, for the management of running events in
Thailand in support sport tourism. (3) Analyze the management processes of running
events in Thailand in support of sport tourism and (4) Provide advice on potential
development and management of running events in Thailand in support of sport
tourism. This research used a Mixed Method of in carrying out its aims, by relying on
both quantitative and qualitative methods. Quantitative data collection were from
400 sport tourists and followers with questionnaires and participant observation. Data
were been analyzed by frequency, percentage, mean, standard deviation including
the analysis of T-value. Qualitative data collection were from 21 randomly
selected Key informants and 15 people from a group of academic and sport
management experts that were from in -depth interviews. Data were analyzed using
content analysis.

The result of the study shows that

1. The potential and current state of running events in Thailand in support
of sport tourism shows that;

1.1 The overall management state of running events in Thailand in
support of sports tourism is quite high. This was a result of continuous development

in running events in order to increase the level of running events into the regional
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standards of ASEAN and the world. There has been innovation and technology
developments for running events. Creativity in running events to pose a positive
impact in the area were based on an explicit notification of the finish line. The
creation of running events was in accordance with the government's policy to
promote sport tourism in Thailand. The organizers of running events want to have a
link in the complete management of the organization and related organizations.

1.2 The overall spatial potential of running events in Thailand in
support of sport tourism is very high. In terms of highest average rankings to lowest,
in terms of government's role, strategy, structure and competition. In terms operation
factors, related industry and support. In terms of opportunities and market
demand. In each of them there were positive and negative competitive advantage.

2. The study of behavior and needs of sport tourists and followers for the
management of running events in Thailand in support of sport tourism shows that;

2.1 Most of the sport tourists and followers had experience of attending
running events for more than 10 times. Their attendances in running events
depended on time and opportunity. Most of them came with a club and a group of
friends. It took them 1-2 days in participating in a running event, they trained by
themselves and they got information through online social media.

2.2 The overall motivation of sport tourists and their followers in
attending running events in Thailand found that the motivation of sport tourists was
at the high level. In terms of the highest to the lowest average rankings, they consist
of the following, experience marketing, psychological motivation, health, personal
success and social motivation. For the followers, the overall level was also at the
high level. In terms of rankings, they consist of following; health, experience
marketing, psychological motivation, social motivation, and personal success. When
comparing the motivation of sport tourists and their followers in attending a running
event, the overall result showed no difference. And considering each aspect, it was
found that psychological motivation was a significant difference in .05. There was no
difference in health, personal success, social motivation and experience marketing.

2.3 The needs of sport tourists and followers on the importance of
issues related to running events in Thailand in support of sports tourism the study
found that, for the tourists, the overall need was on the very high level. In terms of
the highest to the lowest average rankings, they include; human resources,
innovation, area, economic and process. For the followers, the overall need was at
the high level. In In terms of rankings, they consist of following, economic, area,

innovation, human resources and process. When comparing the needs of sport
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tourists and followers on the importance of issues related to running events in
Thailand in support of sports tourism of sport tourists and followers, the result
showed a significant difference at .05. And considering each aspect, it was found that
human resources and innovation there was a significant difference in .05. There was
no difference in economic, area and process.

3. The management processes of running events in Thailand in support of
sport tourism has the following important components; (1) Planning, (2) Organization,
(3) Staffing, (4) Directing and (5) Controlling. The aforementioned components are
been integrated together for effective management. There are dedicated committees
in management to promote permanent sports tourism.

4. Guidelines for potential development and management of running events
in Thailand in support of sport tourism consists of 10 approaches called "10 S
Model": (1) So Good, (2) Social Media, (3) Standardization, (4) Safety, (5) Scale;
appropriate amount that fit into the potential., (6) Satisfaction, (7) Self-Esteem, (8)
Series, (9)  Signature; Unique with identity., (10) Story; new experiences and

knowledge.

Keywords: Potential Development of Running Events, Management of Running Events,

Sport Tourism in Thailand.
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