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Abstract

Head of Project Suchart Chansamran
Email csuchart@gmail.com
Duration 1 June 2017 - 31 May 2018

The Study of Tourism and Services Business Management for supporting
Muslim-Friendly Tourism in the Andaman Coast (Krabi Phang Nga, Phuket Province)
aims to study strength, weakness, barriers, opportunities and threat in tourism and
service  management. And to develop a tourism management and hospitality
management solution for Muslim-friendly tourism in the Andaman Coast by using
qualitative research. The researchers collected data from tourism and hospitality
businesses including stakeholders along the tourism supply chain by using interview
methods, sroup meetings, participatory and non-participatory observation.

In analyzing strengths, weaknesses, opportunities and obstacles (SWOT
Analysis), it is found that tourism and hospitality in the Andaman region has the
potential to accommodate Muslim tourists. Because there are many strengths, such as
a large Muslim population in the areas, the environment and atmosphere of Muslim
in the area is high. Prayer places, halal food, various natural resources, arts and culture
and lifestyle. Local tourism and services operators are grouped as club and societies,
as well as networking with other regions. Continuous training and development in
human resources. Andaman coast is a safe area in tourism. The location of the
Andaman coast is near Muslim countries. But there are also weaknesses and major
problems of management in the area such as environmental issues and cleanliness,
some tourism destination have no place to pray, no halal food and the bathroom is
not clean and lack of care. The main problem is that the halal system still needs
improvement in terms of length of halal certification, fee for Halal certification, halal
database and information management, strengthening of halal organizations and the
confidence of entrepreneurs in the halal system. In addition, the airport is quite
crowded and needs to be improved on halal food and bathroom. The Andaman coast
also lacks of organizations or agencies that directly supervise Muslim-friendly tourism,
lack of information and information on Muslim-friendly tourism , lack of logistic system

to support halal tourism and hospitality, lack of innovative tourist attractions, as well



as no business or tourist attraction that supports the strict religious tourists. The
attraction of the Middle East tourists to the area is also less.

The Andaman coast has opportunities to attract Muslim tourists i.e. both
government and private agencies support to the potential entrepreneurs to support
Muslim tourists. Halal science has been promoted and halal food service standards are
set for tourism. This will attract more entrepreneurs to do halal. In terms of labor, it is
found that there are workers from the three southern border provinces involved in
tourism in the areas. These workers provide entrepreneurs with employment more
options and more qualified employees to serve Muslim tourists. In addition, modern
technology provides more channels for entrepreneurs to sell and service. Businesses
and travelers have the convenience of accessing information before deciding to use
the service. Operators can use it as a tool to communicate with partners and customers
conveniently. In addition, the world's gastronomy has made the Andaman coast unique
to food, and has been hailed as a tourist attraction.

The threat to attract or support Muslim tourists in the Andaman Coast is a
negative image of the Muslim. The non-strictly Muslims groups make the business not
need to do anything special for Muslim tourists. Muslim tourists refrain from traveling
in Ramadan. World economic downturn from falling oil prices as a result, tourists from
oil-rich countries tend to spend less. Japan, South Korea, Taiwan and other rivalry
countries has more focused on attracting Muslim tourists to travel to their the country.

The Researchers have presented a guideline for the management of tourism
and hospitality services for Muslim-friendly tourism in the Andaman Coast. The 8
themes are: 1) Muslim friendly tourism strategies. The focus is on the development of
a national Muslim-friendly tourism strategy and establishment of Muslim Friendly
Tourism Center. 2) Halal system development by supporting the budget and
knowledge of Halal certification agencies, Halal database development, the use of
mosques as a centered of halal inspections. 3) Human Resource Development. The
development of entrepreneurs and employees in various fields such as training,
promotion, grouping, association, networking and networking. 4) Provide basic services
to Muslim tourists, prayer places, halal food, security and halal souvenir shop. 5)
Database and Information By data collection and statistics. Provide information such

as brochures, maps, restaurants, hotels, attractions, mosque or prayer place, mobile

BN



application and website development. 6) Marketing by promoting private sector with
strong potential to penetrate market. Developing channels of direct communication
between operators and partners in foreign countries. Study and evaluate the market
of Muslim tourists in the future. Developing a Muslim-Friendly travel route. 7) Transport
and travel by improving and expanding airports. Development of the route. Public
transport. Collaboration with private sectors that are ready to serve Muslim tourists.
8) The Promotion of Community Base Tourism by improving the quality of life of
people in the Muslim community. Career enhancement. Study and develop leadership
of tourismm community leaders. Creating a Community Travel Network. Make a Muslim-

friendly prototype community
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