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Abstract

Developing Sustainable Ways of Life Tourism of Pak Phanang River Basin, Pak Phanang

District, NaKhon Si Thammarat Province

Director of Research Project Surasak Kaewon
E-mail sukaewon@hotmail.com
Period of research June 1%, 2017 - May 31°, 2018

This research aimed at (1) to examine and develop tourism resources potential and
tourism activities, which assimilate with ways of life tourism of the Pak Phanang River Basin
in Pak Phanang District, Nakhon Si Thammarat (2) to develop marketing strategies that
support sustainable tourism (3) to develop networking stakeholders for tourism management
and service and 4) to provide recommendation for policy makers and practitioner in
developing sustainable tourism in regard to ways of tourism life of the Pak Phanang River
Basin in Pak Phanang district. Mixed methodology research approach was employed to
collect data. The research tools were questionnaires, in-depth interview, and focus group.
There were 400 Thai and foreigner tourists participated in this study. The results were
presented by descriptive statistics, T-test, F-test and content analysis.

The results revealed that the Tourism Resources and Activities consisted of 7 types
of ways of life tourism including the following routes of the King Rama 5" and King Rama 9",
riverside life, religious and believe, fisheries, agricultures, foods and tradition. The overall
value of potential evaluation was the moderate level. The tourism routes were
recommended to serve 3 different groups of tourists, which are general tourist group, field
trip group and retired group. Guidelines to develop the Ways of Life Tourism of Pak Phanang
River Basin in Pak Phanang district are to investigate the old story of Pak Phanang, to
develop the tourism interpretation system, to conserve the old architecture, to improve
infrastructures, to co-operate between locals, businesses and government, to create events
for supporting tourism, to support Priew Boat competition, to improve the environment, to
manage the trashes and waste and including area zoning.

The majority of tourists mostly came from the Southern Thailand and Malaysia.
Purposes for visiting Pak Phanang District, Nakhon Sri Thammarat Province were mostly
relaxing and tasting variety of food. They traveled by their own and did not stay overnight.

The tourists obtained the source of travel information of Pak Phanang District from friends
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and relatives. They were interested in the unique activities, particularly the Initial project
contributed by King Rama 5" and King Rama 9" on Pak Phanang basin in Pak Phanang
District. The marketing strategies to promote tourism in the Pak Phanang River Basin in Pak
Phanang District is based on the paradigm known as "VENICE" composed of (1) V = Value is
focused on reinforcing local selling points of the Pak Phanang River Basin, (2) E = Ecotourism
is the focus of ecotourism and nature tourism, (3) N = Niche Market is a marketing niche that
has potential to grow in the future, (4) | = Integrating Marketing Communication (IMC), (5) C =
Collaboration between people, communities and organizations in the area to jointly plan
tourism, and (6) E = Empathy is a matter by which travel providers give more attention to
the tourists.

The results showed that tourism entrepreneurs had high level of readiness in term
of marketing management aspect. They had highest level of readiness in product and price
aspects. There was a difference between tourism entrepreneurs in lodging, restaurant and
souvenir shops regarding their readiness in marketing management and management.
Souvenir entrepreneurs showed highest level of readiness among others. The main objective
to join the tourism network were (1) to increase income (2) to reduce competition 3) to
promote tourism and (4) to improve proficiency. A guideline for networking stakeholders of
tourism Management and service in Pak Phanang District into 5 steps as follow; (1) linking
network from within (2) group discussion (3) problem solving solution from entrepreneurs
and stakeholders (4) establishing a group and (5) linking network with outsiders.

This research was recommended that the policy in developing sustainable tourism
in regard to ways of Life of the Pak Phanang River Basin in Pak Phanang District should
consist of 4 aspects, which are local area, management, activities, and involvement aspects.
The participation of the people, government and private sectors are highly needed. The
local area should present their valuable tourism products, to promote eco-tourism
consciousness, market for the niche group, and to improve infrastructures and signage. For
management, the preparation of environmental and cultural problem solving is needed. The
interpretation system in tourism need to be designed with the involvement of local people.
The promotion campaign should join with the main tourism destination. There is a need to
promote local people to participate in planning, operating, evaluating and benefit sharing.

The local people participation should be supported funds by the government.
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