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ABSTRACT

This research aimed at 1) to examine the readiness of entrepreneurs in providing tourism
services for Pak Phanang district 2) to examine stakeholders’ networking for tourism
mananagement and service in Pak Phanang District and 3) to propose the guidelines for
networking stakeholders for tourism management and service in Pak Phanang District. The
research tools were questionnaires, in-depth interview, and focus group. The results were
presented by descriptive statistics, T-test, F-test and content analysis.

The results showed that tourism entrepreneurs had high level of readiness in term of
marketing management aspect. For each aspect, tourism entrepreneurs had highest level of
readiness in product and price aspects, while the readiness in promotion and place were at high
level. The results revealed that there was a difference between tourism entrepreneurs in
lodging, restaurant and souvenir shops regarding their readiness in marketing management.
Souvenir entrepreneurs showed highest level of marketing management readiness among
others.

Tourism entrepreneurs had highest level of readiness in term of management. For each
aspect, tourism entrepreneurs had highest level of readiness in personnel, financial, and
equipment and places, while the readiness of management was at high level. The results
indicated that there was a difference between tourism entrepreneurs in lodging, restaurant and
souvenir shops regarding their readiness in management. Souvenir entrepreneurs showed

highest level of marketing management readiness among others.



Most of tourism entrepreneurs had small scale of business, operate by sole
entrepreneur. The main objective to join the tourism network were 1) to increase income 2) to
reduce competition 3) to promote tourism and 4) to improve proficiency.

This study presented a guideline for networking stakeholders of tourism Management
and service in Pak Phanang district into 5 steps as follow; 1) linking network from within 2)
group discussion 3) problem solving solution from entrepreneurs and stakeholders 4) establish a

group and 5) linking network with outsiders.
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