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Abstract
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The study of Guidelines for Developing Sustainable Destination Branding of the
Southern Thailand aimed to study the branding process of the destinations in the
Southern Thailand, to develop destination branding of the Southern Thailand from
its potentials, and to develop effective processes for driving destination branding.
The data for developing the driving processes of destination brand were collected
through qualitative research methodology in order to explore components relating to
branding process and to develop destination branding process of the Southern
Thailand. Face-to-face and focus group interviews were employed to collect data
from stakeholders in the tourism development area for synthesizing effective

processes for driving destination branding.

In this research, the destination branding process was developed to be guidelines for
collecting branding data in other projects. The research also demonstrates
components of brand analyze in order to collect basic data for planning brand
management process; i.e. CR-PAIDS - searching competitors, internal relationship,
brand problem, brand administration, internal culture, brand data, and branding
stakeholders. Branding process are consisted of searching selling points of brand,
exploring brand problems, managing internal brand, demonstrating true identity, and
creating the collaboration from external sectors. This research also demonstrates
guidelines for developing brands of Andaman, Royal Coast, and the Gulf of Thailand,
and also presenting effective driving processes of destination branding. It is worth to
noting that brand management needs to focus on internal branding after developing
brand identity because in branding process, it requires the collaboration from all
sectors within the cluster or within the province. Furthermore, it must determine
who are responsible for brand management. For branding process, co-creating brand

with tourists, and continuing brand evaluation need to be done.
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