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Abstract

Principle Investigator Assoc. Prof. Dr. Pitak Siriwong
E-mail pitak@ms. su.ac.th, innjun@yahoo.com
Period from June 1, 2017 to May 31, 2018

In order to create this tourism brand of The Royal Coast, researchers had studied
components that are related to the process of creating tourism brand, tourism image
awareness, brand positioning, and tourism identity. Mixed Method research methodology is
used to develop the driving mechanism of components that are related to the tourism
brand creating for the west-coast tourism brand. The target group consists of tourism
entrepreneur and communities that operate the tourism activities in the west-coast
tourism area as follows; Ranong, Chumphon, Phetchaburi, and Prachuap Khiri Khan
Province, Thai and foreigner tourists, related personnel towards the tourism brand creating
of The Royal Coast which are executives and operators of related departments such as
Provincial Office of Tourism and Sport, Tourism Authority of Thailand, Provincial Office, The
Association of Tourism and also the academics of marketing, brand creating, and tourism.

To synthesize the data in order to determine the tourism brand identity of
The Royal Coast, the value components towards The Royal Coast are applied in
order to find the connectivity and joints of tourism brand of The Royal Coast which
consist of 2 groups that are body and mind comforts. For the tourism brand identity
design of The Royal Coast, researchers had connected the brand position of 4
provinces which consist of Phetchaburi province: ACTION BEACH, Prachuap Khiri Khan
Province: PREMIUM BEACH, Chumphon Province: PEACE BEACH, and Ranong Province:
PERFECT BEACH because these 4 provinces in The Royal Coast convey the different
feelings that make us feel that these area are the beach for all of us that comfort for
both body and mind. But, in order to create the emotion and common senses of
tourists, researchers had proposed the driving mechanism of tourism brand creating

for The Royal Coast that could be applied concretely.
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