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Abstract

Code of project : RDG60T0042
Project name : Guideline for Marketing Management of Cultural Tourism
in Phetchaburi Province for Integration to The Royal Coast

Researcher’s names : Danai Winairat and Chanida Jantree

Objective of this research is studying tourist marketing demand and supply for
determining strategies of Phetchaburi Cultural Tourism Marketing by Participatiory Survey
Research and questionnaire, semi-struction interview, focus group  discussion and
marketing potential evaluation are used as the research tools. Then, all data is
summarized and becomes the Guidelines of Phetchaburi Cultural Tourism Development.
Result of the research shows that tourism marketing demand reflects vision of young
tourists who need to be in the identical village of its real, absorb new experiences, focus
on clean places and like to travel in the types of relaxation while Phetchaburi Cultural
Tourism supply shows its potential of valued cultural site will be as a leamning place.
SWOT Analysis and TOWS Matrix are used for creating 9 strategies of Phetchaburi Cultural
Tourism Marketing Management Guideline in 4 strategics of (1) doing capability
community developing plan and creating new good valued tourist activities by using
local indentity and Thai hospitality to impress tourists considering on social capital
carrying capacity, (2) designing creativity cultural touring route by using local value,
(3) shows local service mind welcoming all tourists as a relative and increasing local
tourism management by active training and (4) creating new Tourist Marketing Image
with public relation online application that easies using on smart phone and
establish Local Tourism Committee for managing local tourism. These 4 strategies are
used for effectively matching tourist demand and integrating to develop the Royal

Coast Image and concrete benefit to the local.
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