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Abstract

The research aims to 1. upgrading the value chain of local experience tourism in 5
tourism routes in Thailand which are 1) Mae Hong Son 2) Sukhothai 3) Chanthaburi and Trat
4) Chumphon, Ranong and 5) Satun 2. providing the guidelines of upgrading the value chain
of local experience tourism in prototype area. The research focuses on 4 chains of the value
chains which are tourist attractions and activities, transport, accommodation and food. The
results, upgrading the value chain of local experience tourism needs to design the processes
based on the potential and readiness of the areas and routes. Upgrading the value chain
should focus on setting the tourists values which determined by the uniqueness of the
routes and the needs of market target. In order to upgrading the value chain of local
experience tourism, tourist attractions and activities should be selected by their
primitiveness. Also, avoidance of attractions which emphasize on study visit tourists, in-
depth interpretation and Do it yourself activities would be recommended. Furthermore, in
terms of tourist attractions and activities, transport, accommodation and food, must be
selected by the tourists values which are established beforehand. Do not construct,
decorate, provide and/or design the facilities, tools and implements which cross or lessen

the tourist values.
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