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ABTRACT

The purposes of the research entitled Strategic Tourism Plan Linking Thailand and
The Lao People's Democratic Republic were to study the strengths, weaknesses,
opportunities and threats of tourism to Thailand and The Lao People's Democratic
Repubilic, to analyze the expectation and need of the entrepreneurs and guidelines for the
promotion of the government sector of both Thailand and The Lao People's Democratic
Republic, and to develop the strategic tourism plan linking Thailand and The Lao People's
Democratic Republic in line with the directions of tourism development in the region as
well as the expectations of stakeholders. The study area was divided into two areas;
Thailand consisting of the provinces which were bordered with The Lao People's
Democratic Republic and the major tourist destinations and The Lao People's Democratic
Republic consisting of the provinces which were bordered with Thailand and the important

tourist destinations.

In this study, the data were collected from research papers and relevant literature,
interviews, focus groups and meetings to brainstorm ideas. The key informants were
included government agencies and the private sector involved in Thailand and The Lao

People's Democratic Republic.

According to the study, it has been found that the strategic tourism linking Thailand
and The Lao People's Democratic Republic in line with the directions of tourism
development in the region as well as the expectations of stakeholders for 5 years. There
was the vision composing of Two Nations One Charming Destination with 4 strategies such
as Strategy 1: The development of infrastructure and tourism facilities. There were
important issues including Infrastructure development and public transport linking between
major cities within countries and between countries, the development of tourism facilities,
the development of border management, building safety for visitors. Strategy 2: The
upgrading of human resources and services. There were important issues including the
promotion of using ASEAN MRA-TP, promoting the exchange and transfer of knowledge in
the field of tourism, promoting ethics in business. Strategy 3: The promotion of the
cooperation in marketing consisting of tour program development, determination and

upgrading the image of tourism of the area of being 2 Nations 1 Destination, Tourism route



development linking to the third countries as well as tourism development by community
linking Thailand and Lao PDR and marketing promotion together. Strategy 4: The
development of cooperation and the regulatory framework and policies. There were
important issues Building a balance between the economic, social and environment,
building a cooperation of agreement to facilitate tourists. The strategic plan will increase
cross-border tourism. And increasing the number of tourists in the area and generating

income for tourism in Thailand and Laos.
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