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Abstract

This research aims to (1) study the products of sports tourism from outstanding
running events, and value-add creation of running activities for sports tourism diversified
according to the tourism trends and the needs of sports tourists. (2) study the customer
insight in sports tourism activities of running events (3) study the prototyping model of
running events specifying sports tourism destinations (4) study the impact of running
events specifying sports tourism destinations on the economy, society and environment,
and (5) introduce the prototyping model of running management to enhance sports
tourism destinations in Thailand. By using the mixed method including quantitative and
qualitative research, the quantitative data were collected by simple sampling from 1,646
runners, 329 followers, 225 organizers, 300 supporters and community entrepreneurs. By
using a semi-interview questionnaire and participant observation, data were analyzed
using statistics: frequency, percentage, mean, standard deviation. In addition, the research
relies on content analysis collected qualitative data by purposive sampling from the 58
key informants, and 60 scholars and sports tourism management experts through in-
depth interviews, focus group, and small group meeting.

The study found that :

1. The products of sports tourism from outstanding running events , and value-
add creation of running activities for sports tourism diversified according to the tourism
trends and the needs of sports tourists, including (1) the "Run Muang Rong" Festival
(Culture/Community Series Run); (2) Major Marathon Running in Thailand; (3) Lifestyle
Running Package Tour; (4) Thailand Running for Success; (5) Trails Running for Sport
Tourism; (6) E-Running for Sport Tourism in Thailand; and (7) Social activity by running
events for sustainability.

2. By customer Insight analysis in sports tourism activities of running events, sports
tourists can be divided into 3 main groups which are (1) Trendy runner group is a group of
beginner runners who wants to be accepted by friends and general people, does not expect
the prize from the competition as it becomes fashionable. Most will run in the mini-

marathon, fun running, and walking for health. The group accounts for 23.70 percent.



(2) Seriously runner groupis a group of runners who likes serious challenges and
wants to prove one's own self, participates in running activities for being proud and
self-controlled. They want to compete running at a higher level of competition. Most
will run in the marathon, trail running, and adventure. The group accounts for 30.40
percent. (3) Journey runner group is a group of runners who like to run, eat, travel and
buy souvenirs. They like the running track with tourist attractions. The goal is to find
any enjoyable running event. Most will run in the mini-marathon or half marathon.
The group accounts for 45.90 percent.

3. Prototyping model of running events specifying sports tourism destinations
in Thailand can be divided according to running management into 3 types which are
(1) type of running management for society: Chombueng marathon 2019; (2) type of
running management for social enterprise: Buriram marathon 2019; and (3) type of
running management for business: Bangsean2l 2018. The main components are
(1) attractiveness; (2) community participation; (3) standard & measures; (4) facilities &
services; (5) policy (6) fund support; (7) digital technology communication and
(8) management strategies.

4. The impact of running events that are sports tourism destinations, namely
(1) In terms of economy, it was found that the expenditures of runners and followers
caused an overall economic impact of approximately 16,361.09 million baht, divided
into direct impacts of approximately 3,644.65 million baht and indirect impacts of
approximately 12,716.44 million baht. One baht spending by runners and followers has
an economic impact of 2.60 baht and indirectly impact of 2.02 baht. (2) In terms of
society, it was found that running events had a positive impact, such as, encourage
communities to more exercise, enable to share and connect local traditions and culture
and make the local people proud. Negative impacts include decreasing security in the
community. (3) In terms of environment, running events have many positive impacts on
Infrastructure system development, public space for exercise, Income from community
tourism. People value highly the environmental resources in the community. Negative
impacts include increasing amounts of waste, heavy traffic, and overcrowding of citizens.

5.The running management prototyping model to enhance sports tourism
destinations in Thailand is the management of 2 tasks which are (1) work of race
management consisting of 12 main tasks; and (2) work of tourism events
management consisting of 8 main tasks. In this regard, management responsibilities
are divided into 3 groups as follows: (1) race director, (2) event manager, and (3) race
manager. By integrating all tasks, the concept of satisfaction in running events to

promote sports tourism could be defined in 3 levels which are (1) necessary level; (2)



satisfaction level; and (3) competitive advantage level. all these processes will be
carried out from the pre-event stage, event stage, and post-event stage. The goal is
to enable the management of running events efficiently; and to enhance the running

event to be the sports tourism destination of Thailand.

Keyword: running management, running event prototype, Thailand running event
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