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ABSTRACT

Tourists visiting the world heritage sites at Historical Park Si Satchanalai - Sukhothai -
Kamphaeng Phet are also expecting to experience the essence of the cultural heritage and
creative tourism in the arounding communities. The main problem of these communities is a
lack of popularity and tourism attractiveness in general. Although some of these
communities are rich of culture and heritage potential, they are unefficient in community
management in terms of unclear directional development and inadequate capacity resource
management. The research‘s objectives are 1) To establish the tourism potential assessment
criteria and to assess the potential of community management for creative tourism in the
communities around World Heritage Corridor area Si Satchanalai - Sukhothai - Kamphaeng
Phet; 2) To study tourists’ behaviour and expectation in order to design the suitable
management plan of creative tourism activities in the research sites; and 3) To propose an
initiate management model for creative tourism communities. Participatory survey conducted
in the three key communities, as ‘the representative community’, is a method to set core
value of the community for initiating a long term management plan of each community.

According to more than 50 sample communities around the World Heritage sites, 12
communities were conducted a physical survey and a semi-structure interview. These
communities” product and service have related to UNESCO World Heritage criteria and high
potential in physical resources and community-based tourism management. Then three
communities are revisited for in-depth interview survey. Three communities represent three
creative tourism styles which are ‘Nakorn Chum’ community, representing cultural and
traditional tourism; ‘Ban Thung Luang’ community, representing rural/village tourism; and
‘Ban Koog Pattana’ community, representing farm stay/home stay tourism. In terms of tourist
behavior and expectation, historical temples and cultural festivals are the most attractive
places. The tourists are also interested in learning experiences with the locals as a form of
creative tourism such as culture-exchanging with the host, creative workshop activities with
their own handmade souvenirs and a clear schedule and price for local village route trip,
villagers’ life sightseeing trip or cultural performances.

The participatory survey in three representative communities are concluded in three
development phases. Firstly, long term target is specified by the community’s core value.
The survey suggests that all three communities’ core value is to maintain the existing
potential since they are their professional basis and apply in-depth development for
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expertise and enrich tourism capacity. Secondly, medium term target is to narrow down the
tourism development direction following the communitiy’s core value. This can state a near
future creative activity in five-to-ten year for upgrading communities’ tourist facilitaties. The
brainstorming session uses a particular initiative development plan and a creative tourim
map to initiate an original idea from villagers. Thirdly, short term target is to maximize
capability of current products and services for creative tourism. To summary, it can be found
that communities’ potential and core value are very important to initiate the community
management plan. It is essential to understand and acknowledge the communities to be
sufficent to participate and collaborately set up their own community management model.
Since the ultimate goal of the research is community capability to achieve their sustainable

creative tourism plan.

Keywords : Creative Community-Based Tourism, Community Management, World Heritage,

Si Satchanalai, Sukhothai, Kamphaengphet



