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Abstract

The purposes of this study were 1) to explore and improve the happiness index
of tourist attractions in Thailand 2) study the economic, social, cultural and
environmental impacts from evaluating the happiness of communities in tourist
attractions 3) lesson learned the happiness index of the communities in tourist
attractions in Thailand and 4) to suggest the guidelines for community-based tourism
development from evaluating the happiness of communities in tourist attractions. The
samples of this study were local people in 30 communities throughout the country.

From this study, the researchers have improved the happiness index of the
tourism community in order to use the revised happiness index to measure the
happiness from community-based tourism of local communities in Phase 2. The results
of this study found that local people in tourist attractions were in high level of
happiness. However, the local people have subjective well-being (SWB) higher than
objective well-being (OWB). And when considered in each aspect, it was found that
the local people in tourism community were most happy in social and cultural aspect
(X = 7.28) while the aspect that made the least happiness was economic conditions
(X = 6.85). When comparing the happiness of local people before and after the
community-based tourism management, it was found that after the community-based
tourism management resulting in greater happiness more than before tourism has
occurred.

In addition, from the lesson learned of happiness from community- based
tourism found that 1) communities with potential in levels A and B, and communities
with a high and highest level of happiness assessment was be a successful community-
based tourism management 2) communities with potential in levels C, and have not
been assessed for potential, including the communities with a high and highest level
of happiness assessment was be a communities that have the potential to manage
community- based tourism, but they must still be developed in order to make
community- based tourism management more efficient in which resulting in the
community being successful in tourism management 3) communities with potential in
levels A, B, and C but there was a low level of happiness assessment from community-
based tourism is going to be a community with tourism potential but there is still an
obstacles that affect tourism management and need for urgent development in order
to strengthen tourism operations with more efficient.

For the guidelines of community-based tourism development from evaluating
the happiness of communities in tourist attractions could be identified by group of

community as follows 1) the development of community-based tourism group 1:



successful community comprised of strengthening community-based tourism networks
with nearby communities to develop long term strong tourism networks, creating
community-based tourism knowledge for local people, creating suitable marketing and
branding for the community-based tourism to increase the recognition of target market
2) the development of community-based tourism group 2: community that should be
developed comprised of creating tourism experiences through community- based
tourism activities, encouraging people in the community to be good hosts, establishing
a tourism calendar in accordance with the needs of communities and tourists, and
organizing tourism meetings regularly and continuously 3) the development of
community-based tourism group 3: community that need to be developed urgently
comprised of establishing community- based tourism management in the form of
groups or community enterprises, encourage the participation in community-based
tourism management, develop the potential of the people in the community to
promote tourism, enhance local products to create economic value added, and
determining the carrying capacity of the attraction to determine the number of suitable

tourists.
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