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Abstract

The research titled “Enhancement of Wellness Tourism Capabilities with Service
Innovation based on Cultural Heritage and Thai Hospitality (Year 1)” have objectives, which
are, 1) to review literatures and learning exchange regarding concepts in developing Wellness
Tourism Service Innovation Model to sustainably enhance wellness tourism with cultural
heritage and Thai hospitality, 2) to review literatures and develop capability indicator of
wellness tourism resources which led to the sustainable development of business model
innovation on cultural heritage and Thai hospitality, supporting wellness tourism innovative
Start-Up, 3) to create network of learning exchange in wellness tourism system among
stakeholders, 4) to design information digital system and decision support information to
develop products and wellness for entrepreneur, tourist and academia/researcher, and 5) to
analyze literature on sustainable area based wellness tourism destination development on
cultural heritage and Thai hospitality. This research is participatory action research with mixed
methods using both qualitative and quantitative approaches with representatives from experts,

entrepreneurs, domestic and foreign wellness tourists as the sampling.

The research found that, 1) service innovation is diversified, focusing on co-creation of
experience between host and guest. This research proposed development of wellness tourism
service innovation model which the supply side delivers wellness experience with body-mind-
spirit value by integrating the creation of innovation from all related stakeholders with cultural
heritage, Thai wisdom, and Thai hospitality as supportive factors. 2) indicators used to consider
capabilities of wellness tourism resources for service innovation development, are, the aspect

of legislation, the aspect of cultural uniqueness application, and the aspect of service quality.



3) A network of wellness tourism is dynamic and complex, linking inseparably supply and
demand sides. To drive this network, the development of service channel innovation, network
service innovation, and structure service innovation is most needed. 4) Presentation of the
distinctiveness of cultural identity and authenticity of resources are critical to the design of
digital platform linking supply and demand for wellness tourism. 5) the promotion of
competitive capabilities and carry capacities following Thai hospitality identity and global
wellness tourism trends are essential to the designation of wellness tourism destination
development. All five domains of research results have a major role to develop this research
outputs, which are, informative guidelines and service innovation incubation program to
transfer knowledge of service innovation for entrepreneurs, and the back end of
‘Thaiwelltopia’, a digital platform which collects high-value wellness tourism resources

information.

Keywords: wellness tourism, service innovation, tourism system
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